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Kindly direct any questions regarding this matter to
the undersigned.
Respectfully submitted,
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//Oﬂf//u/' - \/O/M/S(/V(
Yoy .
Wayne /,D. “Johnsen
WDJ/rr

cc: Douglas Webbink
Kathleen Levitz
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DISCOVERY AND LEARNING |

_"Edutainment”

— Films and Documentaries that Educate
and Entertain

_ Using Television to Educate, Inspire &
Broaden People's Perspectives



THE DISCOVERY CHANNEL: 60 MILLION HOMES

Documentaries on nature, the environment, science &
technology, human adventure, history & exploration.
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Films, series, & documentaries on history, science,
civilization. Plus how to's from experts on cooking,
gardening, & home improvement. For preschoolers,
Ready, Set, Learn! Six hours a day of comercial-free,
violence-free programs teaching kids to read, to
conceptuadlize, socialize, & be ready for school.



SUBSCRIBER ASSESSMENT OF
QUALITY OF PROGRAMMING
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(Beta - 4 or 5 Rati ng)

The Discovery Channel
ESPN :
CNN

CNBC/E!



AGREEMENT WITH STATEMENT THAT

ELIS HIGH QUALITY TELEVISIO

STRONG AGREEMENT
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Source: Yankelovich Clancy Shulman National Survey of Cable Subscribers, February, 1992,
Base: Viewers of Respective Networks.

Note: "Strong Agreement” = 8,9,10 on 10 point scale where 1 = "completely disagree” and 10 = "completely agree.”



UALITY TELEVISION

AGREEMENT WITH STATEMENT' THAT CHANNEL IS HIGH

COMPLETE AGREEMENT
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Source: Yankelovich Clancy Shulman National Survey of Cable Subscribers, February, 1992.

Note: "Complete Agreement” = 10 on a 10 point scale where 1 = "completely disagree” and 10 = "completely agree.”

Base: Viewers of Respective Networks.



CABLE VIEWERS PUT DISCOVERY AT THE TOP OF THEIR LISTS!

% VIEWERS AGREEING NETWORK

CONTRIBUTES TO CABLE ENJOYMENT
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Source: Beta Research Corp., Fall 1992 Paul Kagan Associates,Inc. 1992



CABLE VIEWERS FEEL THAT DISCOVERY HAS HIGH $ VALUE

AVERAGE PERCEIVED MONTHLY VALUE
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(Vlewirak)

DSC  ILC CNN  PBS  A&E
| Strongly Agree ... -_— = ol

This Channel Has Programs |

the Whole Family Can Enjoy 75%  065% 38% 62% 51%
This Channel Is Unique

and Distinctive o 75%  62% 60% 57% 52%

Watching This Chdnn;‘l‘f'ls%a
Worthwhile: Use of My Tlme 73% 06% 66% 59% 48%

This Is My Kmd of
Chcmnel | 63% 52% 53%  48% 44%
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DSC ILC  CNN PBS  ASE

| Strongly Agree ...

| Usually Learn Something

When | Watch 82%  71%  72%  83%  44%
| Can Trust What | | .

See on This Channglm -;_” 82%  69% 63% 64% 51%
This Channel Is H|gh S

Quality Televmon f*f;-__fi 77% 67 % 65% 62% 54%

This Chcmnel Enierfmns
Whlle It lnforms 77% 63% 52% . 60% 52%



A More Detailed Description of
The New Learning Channel



THREE PROGRAMMING -
STRANDS THAT ARE WORKING:

¢ Ready, Set, Learn!

Upscule “How to”




¢ The World: A Television History
¢ History’s Turning Points
# The Legends of History

® Archeology -

® Ancient Journeys

e

e Stormfrom the East (Mongol Empire)

......

@The Crusades

¢ CiviliSation






An overview of The Discovery Channel and
The Learning Channel
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@ Fuinily Handyman

¢ Renovation Zone

¢ Furniture on the Mend

¢ Gardening Naturally

® Cookmg with the Urban Peasant
# Ari of Mex:can Cookery

e A Traveler s Journal

& Great Country Inns
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the one year old cries when ihe progr
It's corny and they love it ... the b

ame out ... pass the mformahon

to the right peopl



5 year old and doesn't relate to
ecause of watchmg ”Ready, Set,

“Sesame Street.” -H
Learn!” he has al

of bed happy



enllghtenmeni in an age in
higher function than to ane:
us of any need for critic







History of Discovery Affiliate Rate Cards



